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we desire monopoly in the telephone service and in the operation of 
localized utilities, but full appreciation is not given to the benefits of 
competition in transportation. If we can restrain destructive competi- 
tion and at the same time maintain helpful competition, which is largely 
competition in service, we shall still give a field for the operation of 
private initiative. We should resolutely face the problem of strength- 
ening private initiative, even if thereby we have to relax the rigors 
of public regulation. Professor Sharfman is quite right in pointing 
out the inevitable tendency towards nationalization and government 
operation unless something is done to increase the enterprise of the 
railroad managers. 

The book deals with matters of railroad operation during the last 
few years presenting information which is not easily accessible, but 
more fundamental is the calm and thoughtful comment running through 
the entire historical development. The book is timely, adequate, and 
immensely helpful in comprehending our great railroad problem. 

Edgar J. Rich. 
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A certain foreign student of agricultural marketing who last year 
spent several months out in the states among the farmers and county 
agents, brought back the report that in Wisconsin he found more 
healthy sentiment and honest understanding with respect to marketing 
problems than in almost any other state he visited. Foremost among 
the reasons for this is the fact that during the past nine years probably 
a thousand young men have gone out into the state as farmers, teachers 
and extension workers who have taken lectures on marketing at the 
University of Wisconsin under Professor Hibbard. The present book 
is the outcome of a course which for many years Professor Hibbard 
gave under the name of Cooperation and Marketing. Like the course 
itself, the book really gives major emphasis to farmers' movements and 
to cooperation. Marketing as such occupies only the first one hundred 
and eighty pages of the book. 

No doubt the reason that Professor Hibbard has given so much 
attention to the history of farmers' movements (part II) in a course 
and a treatise on marketing is that he believes that the story of the 
various attempts and failures of the farmers to solve their marketing 



